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A Celebration of Life

Be a part of the largest 
senior consumer event 
– 50+ Expo 2010

•	Reach out to an estimated 90,000 	
	 baby boomers and seniors who are  
	 expected to visit the two-day event.  

•	Generate sales and create brand  
	 awareness through intensive 	
	 contact with your target market.  

•	Effective platform to showcase  
	 new products, as well as market
	 existing products to new customers.  

•	Be seen as a pioneering company 
	 in the growing baby boomers 
	 and seniors market.

•	Be affiliated to the 50+ consumers  
	 and seize the golden opportunities 
	 that the ageing population will  
	 bring to your business.

•	Be a part of a national initiative  
	 to enhance quality of life for  
	 seniors.

“This Expo drives home a 
very important point that 
older people, especially baby 
boomers, are a key consumer 
segment in Singapore and 
other countries. It also reminds 
us that population ageing 
opens up new opportunities 
to redefine how we do 
business and how we live.” 

– Dr Vivian Balakrishnan, Minister for 
Community Development, Youth and 

Sports (during his speech at the  
50+ Singapore Expo 2009)

In 2007, close to 1 million of Singapore’s population was aged 
50 and above. By 2050, Singapore will be the 4th oldest country 
in the world. 

– World population prospectus, 2006 Revision, United Nations

Recent research shows that consumer spending by mature 
consumers in key Asian countries – Singapore, Hong Kong, 
Taiwan, South Korea, India and China – is projected to almost 
triple from US$228 billion in 2005 to US$616 billion in 2015. 

– MasterCard Worldwide: MasterCard Survey 
“The Glittering Silver Market” 2007

(Of) over 100 companies in the region – close to half of which 
have operations in Singapore – only a quarter actively engage 
the silver market. 

– Spire Research and Consulting: Silver Hair Survey 2008 
(viewpoints from companies in the Banking and Investment, Property, 

Consumer Electronics, Retail, Pharmaceutical and Health Supplements, and 
Lifestyle and Leisure industries)

The 50+ consumer segment is an emerging market that 
remains untapped by many industries. Numbering close to 
1.3 million, Singapore’s baby boomers and older adults are 
undeniably a major and powerful consumer force. According 
to a recent survey conducted by the Ministry of Community 
Development, Youth and Sports (MCYS), baby boomers are 
keen on a variety of products such as leisure activities, health 
and wellness products, learning opportunities and financial 
services, and are willing to spend on them. These products are 
showcased at 50+ Expo 2010. Organised by Council for Third 
Age (C3A) and supported by MCYS, the 50+ Expo is one of 
the largest fairs for baby boomers and seniors in Southeast 
Asia and is an effective channel for the savvy marketer to 
reach the 50+ consumer segment. 

Leverage on this platform to increase your 
organisation’s visibility, reach out to one of 
the fastest-growing market segments and stay 
ahead of your competitors. 



Visitors by age

Visitors by profession

Visitors by income

Visitors by gender

“Companies must seize 
this time to start nurturing 
the market now. Business 
Insights, a portal that 
provides strategic analysis 
and business intelligence to 
companies, has repeatedly 
called baby boomers the 
future driving force in 
the consumers’ market.” 

– Gerard Ee, Chairman,
Council for Third Age

Reach out to the largest gathering of 
50+ consumers!

Building on the success of the 50+ Singapore Expo 2009 held in January 
2009, which saw an encouraging turnout of over 68,000, the 50+ Expo 
2010 is set to be bigger and better! Themed “Live, Learn & Play”, the 
Expo comprises four thematic zones: Energise, Rejuvenate, Celebrate 
and Inspire. Choose to market in the thematic zone most suited 
for your brand:

•	The “Energise” zone: Features the latest in health and fitness products 
	 and services with a diverse range of activities that promotes health  
	 and physical well-being.

•	The “Rejuvenate” zone: Presents invigorating vacation ideas and 
	 best-valued spa and travel packages to soothe the mind and soul.

•	The “Celebrate” zone: Offers stimulating and engaging products 
	 and services that revitalise lifestyle needs.

•	The “Inspire” zone: Showcases exciting courses, interest groups  
	 and finance and wealth management that open the window to  
	 the world. 

There will also be crowd-pulling attractions such as stage performances, 
games, workshops, demonstrations and forums by well-known speakers 
to attract visitors and drive traffic to the various zones.

About 50+ Singapore Expo 2009

•	The 50+ Singapore Expo 2009 covered four halls and spanned 	 	
	 12,000 sqm at the Suntec Convention Centre.

•	More than 150 companies and organisations showcased products 
	 across five thematic zones – Health & Fitness, Travel & Holidays, 		
	 Personal Finance, Innovation & Learning, and Living.

•	Key highlights included stage performances, like modelling 	 	
	 competitions and celebrity appearances, demonstrations on cooking, 	
	 calligraphy and flower arrangement, talks on health, finance and IT 	
	 literacy, health screenings, lucky draws and more!

•	Attracted over 68,000 visitors and extensive media coverage.

•	Our sponsors included JP International Travel (Travel & Holidays zone) 
	 and Parkway Group Healthcare (Health & Fitness zone). Exhibitors 	
	 included Abbott Laboratories, Star Cruise Travel Service, A’Famosa 	
	 Resort, Royal Caribbean Cruises (Asia), Batam View Beach Resort, 	
	 Nestlé Singapore, Unifood International (S), YAH! Community 		
	 College, Prudential Assurance, Kimberly-Clark Singapore and more.

13%	 Below 40 years old
8%	 41 - 45 years old
9%	 45 - 49 years old
25%	 50 - 54 years old
22%	 55 - 59 years old
14%	 60 - 64 years old
5%	 65 - 69 years old
4%	 70 years old & above

40%	 Male
60%	 Female

20%	 Retiree
20%	 Housewife
19%	 Professional/Managerial
11%	 Executive/Clerical
8%	 Businessman/Self Employed
6%	 Blue Collar
16%	 Others

28%	 Below $1,000
10%	 $1,000 - $1,999
12%	 $2,000 - $2,999
9%	 $3,000 - $3,999
8%	 $4,000 - $4,999
7%	 $5,000 - $5,999
5%	 Above $6,000
21%	 Did not disclose








